Attachment to the Public Safety Commission Agenda 5/21/2025

Commission Member Suggestions

Maria Aguiniga:

| believe the Public Safety Commission is one of the most important commissions the city
has because it concerns the public safety of Lompoc residents. Many residents in Lompoc
are unaware that such a commission exists. | would like to make improvements to how it is
advertised to encourage the participation of the residents of Lompoc.

Every resident in town should be made aware of the commission and its purpose and duties.
I would like the public safety commission meetings to be promoted as just like the city
promotes items such as "a new tax". | would like the city to use their platforms to announce
the meetings and educate the residents about the commission.

The meetings can also be added to community calendars on the local channels and radio
stations. Another way is to advertise the meetings by sending them in the utility bills. | would
like the advertising to be both in English and Spanish. | would also suggest advertising in
Spanish TV channels and radio stations. | would like to see a Facebook account dedicated
to public safety commission. Please let me know if you would like me to expand on any of
the items above.

Angela Bacca-Cordovez:

| am asking that the City use it’s existing marketing channels to promote the Public Safety
Commission (PSC), what it does, and what benefits the community can derive from engaging
with it. All messaging should include the specific call to action attending the next meeting
with information about how and where to attend with a link to the agenda. | recommend
creating messaging templates for each marketing channel utilized that can be updated to
promote monthly meetings 3-5 days before they occur.

It is important that the messaging to the community clearly communicates “What’s in it for
me?” Most of the community doesn’t know it exists, let alone how it creates a connection to
the city council on public safety issues. Marketing channels utilized for promotion should be
the same ones used to promote any other City messaging to the community, such as email,
social media, public TV and radio, and printed bulletins. Another opportunity to promote
would be providing space for one or more commissioners to engage with the public at a city
booth during the August 8 Old Town Market (Public Safety Night).



Alec Smith:
City Website Updates — These are currently happening to meet Brown Act regulations.

Social Media Promotion — Post meeting reminders on the official City of Lompoc and Fire
Department social media accounts.

Facebook Events
Facebook Community Forums
Next Door Community App

Email Notifications & Newsletters—(Press Releases & Media Outreach) The City uses its
email system to send reminders and updates about upcoming meetings to residents and
media who sign up for notifications.

Community Bulletin Boards—Post flyers or announcements about upcoming meetings at
city buildings, libraries, fire stations, and other public facilities.

City Hall Digital Screens—Display meeting dates on digital marquees if available.

Fire Station & Police Department Public Counters — Make printed agendas or meeting notices
available at these locations, where residents frequently visit.

These are a few things I've come up with. | know some of these suggestions are beyond
scope, but most are a good basis for public outreach.



